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PECULIARITIES OF THE SALES DEVELOPMENT SYSTEM 
 IN THE WHOLESALE MARKET OF CONSUMER GOODS 

 
The development of wholesale trade is an important element of the economy in 

any country. At the same time, wholesale trade is currently experiencing certain diffi-
culties due to its adaptation to market conditions. The article examines the main indi-
cators of the wholesale trade market of consumer goods in Russia, types of market 
participants in the B2B market, their differences from B2C market participants and 
features of marketing policy formation and sales system. Analyzed the main opportu-
nities and threats, identified trends, further development of wholesale trade and ways 
to improving the sales system in wholesale markets. 

Keywords: sales management, B2B market, wholesale, distribution, trade de-
velopment trends 
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